
Offline media value 1st half 2023
The stealth growth
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Media shares (H1 2023) Top categories for difference H1 2022 vs H1 2021
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TELCO OPERATORS 3,8 26%

AUTOMOTIVE INDUSTRY 6,5 25%

GAMBLING - LOTTERY - CASINO 2,6 23%

CHOCOLATE - CANDY 1,4 21%

EVENTS - SHOWS 3,5 18%

SOFT DRINKS 2,9 18%

MEDIA 9,8 17%

MAINTENANCE PRODUCTS LAUNDRY 1,0 15%

HORECA 2,5 13%

TOURISM SERVICES - LEISURE 3,3 11%

Contribution to growth 2023/2022Share of total %
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